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Value addition by design 
positioning leather products 

www.kaustavsengupta.com
Associate Professor, CIC and Ph.D. research Scholar
National Institute of Fashion Technology 

Organizer  & Advisor : TEDxYouth Chennai, Design Camp ,
IIT Design Fest Chennai, InkLink D.A.M fest 

Persona and gender division  
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Product Value = Materialistic value  + 
Social value + Perceived value  
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+ + ++

Basic needs  Social needs Esteem needs Ideological needs 

The power of perception : value of ‘story telling’ 
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Consumer LOVES stories !

Are these not just ‘STORIES” which we believe ?
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‘cheapest’ ….‘most fuel efficient car’

‘true innovation’ …. ‘fantastically fun car’

When ‘story’ is wrongly defined…
Then 

Now 

Meri maggi : what’s your story 

‘home effect’ + DIY + freedom + SOS

Test less gooey food… yakk without test maker!
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Perception 

Esteem 

Grass‐root 

‘Kitanu’ : Make people believe your story 
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Why ‘antique’ costs 
MORE???

Scratched!

Rusted !

Auctioned bag 

Fair trade products Recycled products 
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Inspired by African tribal art 

The value addition 

Inspiring story 

Technical innovation = comfort 

Trendy colors 
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Have we been able to build a ‘story’ ? No? why????

Billion population million stories…..

Building values, beyond stories 
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Modernized direction 
of global design

Tech‐innovation

• 3D printing
• Emotive design

Social design • Crowd sourced products
• Collaborative products
• Arty handcrafted products
• DIY

Environment‐
Oriented design

• Eco‐ design
• Re‐cycled products
• Up‐cycled products

kaustavsengupta@yahoo.com            www.kaustavsengupta.com 

Ball packaging‐ color changing can 

Tetra pack‐ color indicative pack

LUSH Emotional Brilliance Color Cosmetics 

Bajca emotional pad and emotional beads

Emotion driven intelligent design
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Green design

Eco recycled design
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Recycled pet bottle jewellery

Crowd sourced designing
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Crowd sourced shoe designs

Consumer driven R&D
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3D printed shoe and jewellery 

Customized and unique 

Complicated designs
Can also be  produced

Innovation / story 

3D printed shoe 
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UV sensitive Color changing bag

Solar panel
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‘Nunalab’ upcycles used tee shirts and weave them into products 

DIY
Upcycled bag
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Shock effect – innovative prints  

Today, good designers are no more creators,

but catalysts 
Web 0.2 scenario 
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Forecast : Spring Summer 2014
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Thanks 

Connect me at :
kaustavsengupta@yahoo.com
www.kaustavsengupta.com
www.ingene.blogspot.com

+9176655090

Err….. No pen?… how to find otherwise?

Easy, type my name ‘kaustav sengupta’ in Google


